
KEY STAGES 1 - 3 



K E Y  S T A G E S  O N E  &  T W O

A creative design­your­own chocolate packaging

workshop focusing on the developments in chocolate

packaging, whilst exploring imagery and persuasive language

within advertising.  

An interactive handling collection activity where learners

compare and contrast chocolate brands and products from the

UK/US markets, in terms of their packaging and size. Using

balance scales the learners compare, describe and solve

practical mathematical problems.

Featuring original items from over 150 years of consumer

history, learners are split into groups to work together as

detective historians to explore the materiality, imagery and

narrative of objects. The aim is for groups to be able to use

consumer history as a tool within learning.

K S 1  /  M I L E P O S T  2
C H O C O L A T E  ( I P C )

K S 1  &  K S 2  C O N S U M E R  H I S T O R Y

K S 1  &  K S 2  C H O C O L A T E :  U K / U S
C O M P A R I S O N  &  W E I G H I N G

"The subtitle of our course is ‘looking closely at stuff’;
 this is exactly what you have done with us today 

and it has been a joy! "
 T E A C H E R ,  2 0 1 5



K E Y  S T A G E S  O N E  &  T W O

A design­your­own packaging workshop where learners focus

on the graphics, colours and text on their packaging as well as

developing their own brand and product name. This session

links with the curriculum for Art & Design using colour, pattern

texture, line, shape, form and space; with a particular focus on

drawing.

K S 1  &  K S 2  P A C K A G I N G  D E S I G N

K S 2
2 0 T H  C E N T U R Y  L E I S U R E  &  E N T E R T A I N M E N T  

A choice of two workshops:

1. Seaside Holidays: Learners investigate persuasive devices

used in advertising posters for Seaside Holidays and design a

‘suitcase collage’

2. Radio: Learners explore the history of radio and produce a

radio segment based on the 1930s children’s radio club ‘The

Ovaltineys’.

This session enables learners to explore changes of an

aspect of social history,within the 20th Century.



 "Interactive
activities were
engaging, fun
and interesting. 
Pupils were
engaged the
entire time!"

K S 2  T E A C H E R ,  2 0 1 5


