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Two Hundred Years of Royal Souvenirs at the Museum of Brands in London’s 

Notting Hill 

6-8 May 2023  

As we head towards the first coronation in the UK in 70 years, millions of people across the 

country are invited to celebrate a weekend of activities from 6 to 8 May at the Museum of 

Brands in Notting Hill. The Royal family is arguably one of Britain’s strongest brands and in the 

past, commemorative mugs, tins, magazines, flags, and plenty of bunting has been produced in 

their honour. A fascinating picture emerges, creating a visually stimulating and thought-

provoking experience, and for many an emotional and nostalgic reunion with their past. 

By the time of the Coronations of King George VI in 1937 and Queen Elizabeth II in 1953, 

special celebratory chocolate bars from Frys, KitKat, Aero, Nestle and Bournville were available. 

Indeed, there were more coronation tins for tea and coffee in 1953 than ever before. There was 

even a coronation souvenir Fusilier lighter for igniting the gas cooker. 

Robert Opie, consumer historian and author of the Royal Scrapbook and other books on 

consumer culture, says “Time will tell when we all see what decorative packs will fill the 

supermarkets – the museum is ready to display the latest part of the story. For the 1937 

coronation the latest novelty was a can of beer. What will be the sensation of 2023?”  

‘Please Touch’ object handling sessions, and a royal scrapbooking activity will take place over the 

Coronation weekend from Saturday 6 to Monday 8 May. Visitors will have the chance to handle 

and explore objects from the 1953 Coronation and the 1977 Silver Jubilee and create their own 

souvenir scrapbook using images from the collection and the Royal Scrapbook. 

The theme of nostalgia runs throughout the Museum of Brands, giving visitors the opportunity 

to reminisce in a light-hearted manner, and share conversations about significant items from 

their past. The centrepiece of the Museum is its Time Tunnel, which transports visitors through 

changing fads and fashions, radio and television, the dramatic rise of branding and marketing, 

and an endless stream of innovations that have made things more convenient for millions. 

 

The Museum of Brands is open from 10:00 to 18:00 Monday to Saturday and 11:00 to 17:00 on 

Sundays and Bank Holidays. The Museum is located a short walk from Ladbroke Grove tube 

station at 111-117 Lancaster Road, W11 1QT. www.museumofbrands.com 

Contact: email info@museumofbrands.com or telephone 020 7243 9611. 

  

http://www.museumofbrands.com/
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About the Museum of Brands  

The Museum of Brands was established in 1984 by consumer historian Robert Opie. It offers an 
emotional and nostalgic connection to British lifestyle and culture through the Time Tunnel, 
temporary displays, activities and talks. The growing collection consists of over half a million items, 
of which 12,000 are currently on display. Starting in the Victorian era, it spans decade by decade 
over 200 years of British consumer culture, showcasing historic and contemporary household 
packaging, toys, magazines, wartime ephemera, technology, travel, fashion and royal souvenirs, 
offering visitors a chance to discover changing design, branding and packaging tends.  

The Museum is an independent educational charity that has an outstanding learning department 

which reaches 10,000+ individuals each year, offering interactive workshops, activities, and 

resources for learners of all ages. The Museum delivers external events, consisting of over 150 

hires per year for a range of companies, from household brands to leading national charities. It 

hosts between 10 and 15 professional development talks per year from well-established speakers 

within the marketing and advertising industry. Living Brands supports people living with 

dementia, their carers, and their families in our local communities and is generously funded by 

the National Lottery Community Fund, Linbury Trust, Garfield Weston Foundation and City 

Bridge Trust.  It is a three-year project, reaching thousands of beneficiaries every year through 

reminiscing sessions, multi-sensory resources and visits to the museum. The Museum of Brands 

is funded by income generated through admissions, retail, learning, venue hire, charitable grants 

and donations. Registered Charity No. 1093538 www.museumofbrands.com  
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